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Financial and Operating Highlights

Confirmed Bookings
2\ of
¥ R$4.1 billionin
2Q26;

i

Brazil Adj. EBITDA of
R$82.6MM
(+4.7% vs. 2Q25)

®
@/_
I

Operating cash
generation of R$60

million in 2Q26;
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+4.1%° vs. 2Q25 on a comparable basis
(excluding conflict-affected destinations, at constant
currency; +0.2% as reported), even with the surge in air
fares;

Brazil +4.1% (+5.0% on a comparable basis);
Argentina -13.0% (+0.3% at constant currency);

Consolidated Adj. EBITDA of R$84.9MM (-8% vs.
2Q25), with less cost dilution in Argentina against the
macroeconomic backdrop;

Brazil - Margin of 30.6% (+2.6 p.p. vs. 2Q25);
Consolidated - Margin of 26.6% (-0.4 p.p. vs. 2Q25);

In 2Q26, the Company generated R$60.2 million in
operating cash and R$30.3 million in free cash flow,
closing the quarter with R$175.8 million in cash
(+R$8.4 million vs. 1Q26);

R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)
Confirmed Bookings 4,092.0 40836 84 0.2% 8,369.2 82035 165.7 2.0%
Consumed Bookings 39184 38288 89.6 2.3% 8,3084 79864 3220 4.0%
Net Revenue! 319.5 341.8 (22.4) -6.5% 684.6 704.0 (19.5) -2.8%
Take Rate% 8.2% 8.9% (0.8 p.p) 8.2% 8.8% (0.6 p.p.)
Adjusted EBITDA! 84.9 923 (7.4) -8.1% 178.6 1970 (18.4) -9.3%
Adjusted EBITDA Margin% 26.6% 27.0% (0.4 p.p) 26.1% 28.0% (19 p.p)
Adjusted Net Income? (51.3) (15.9) (354) n/a (114.4) 81 (122.4) n/a
2Q26 Earnings Conference Call Investor Relations
@ @ https://www.cvccorp.com.br/ri
August 13, 2026
10:00 a.m. (BRT)/9:00 am. (EDT) Felipe Gomes
Conference call: click here Rodrigo Taboas
Tiago Nishimura
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Message from Management

CvC

corp

We present CVC Corp's operating and financial results for 2Q26, a quarter marked by higher air transport costs
stemming from the indirect effects of the geopolitical conflicts in the Middle East. For its part, the Company
carried out a deep structural review of costs, expenses and organization.

On August 6, the Company received Mr. Fernando
Cinelli's resignation from his seat on CVC Corp's
Board of Directors. The Company clarifies that the
seat will remain vacant until a replacement is ap-
pointed in due course.

The most acute phase of the sector-wide shock fellin
this quarter: with jet fuel prices higher, air fares rose
52.4% year on year, according to the June IPCA. In ad-
dition, ANAC data show that the number of passen-
gers on domestic flights fell year on year for the first
time since 2024.

Against this backdrop, in May the Company simplified
its organization. The process began with a review of
all corporate structures and resulted in the elimina-
tion of three vice-presidencies and in fewer hierar-
chical layers (Span of Control), bringing senior man-
agement closer to the operation.

In the same period, we reviewed the expense base,
with major changes in Marketing and Technology
planning. In addition, the strengthening of Matrix
Expense Management (GMD) in Brazil and its rollout
in Argentina supported a broad review of all contracts
with administrative suppliers.

Management estimates point to potential cost sav-
ings of more than R$80 million already in 2026, be-
fore severance costs. These estimates may vary with
extraordinary events outside the Company's control.

CVC's 54th anniversary, on May 28, delivered the
highest single-day sales volume of 2026. In June we
launched the 2026 World Cup campaign, tied to the
July holidays, and expanded our presence in the lux-
ury segment with the debut of Visual Turismo Prime.
Finally, Datafolha recognized us as the best online
agency and the best Travel brand in 2026.

Confirmed Bookings totaled R$4.1 billion in the quar-
ter (+0.2% vs. 2Q25; +4.1% on a comparable basis?).

7 Q
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In Brazil, growth of 5% on a comparable basis, with
the performance of Rextur Advance standing out: it
expanded its Market Share and is consolidating its
position as the sector's largest player. In Argentina,
volume was flat, reflecting passengers' purchasing
power given the depreciation of the Argentine Peso
(ARS).

Net Revenue was R%$319.5 million (-6.5% vs. 2Q25),
with a Take Rate of 8.2% (-0.8 p.p). reflecting the
larger share of B2B in the mix and higher sales of
cruises in the quarter, a product whose Take Rate is
below average.

Expenses already reflect the efficiency agenda: G&A
in Brazil -10.1% vs. 2Q25, with spending down after
the restructuring. Brazil's Adjusted EBITDA therefore
reached R$82.6 million, up 4.7% vs. 2Q25, with a
record low-season margin of 30.6% of net revenue.

In the quarter, Operating Cash Flow was positive at
R$60.2 million, and cash ended June at R$175.8 mil-
lion (+R$8.4 million vs. 1Q26). Net Debt stood at
R$215.0 million, with leverage of 0.5x LTM EBITDA
(0.9x in 2Q25).

\WWe therefore begin the second half — seasonally the
most important period for leisure travel — with the
structure already adjusted and with continued disci-
pline in working capital management, confident in the
fundamentals of the Brazilian economy and of the
travel market.

We thank our employees, franchisees, agents and
partners for their dedication over a quarter of impor-
tant strategic progress. We renew our commitment to
our strategic pillars — customer at the center, digital
transformation, profitability, globalization and peo-
ple — which guide the Company in building a travel
business ever more integrated across physical and
digital channels.
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Confirmed Bookings

R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)
Confirmed Bookings 4,092.0 40836 84 0.2% 8,369.2 82035 165.7 2.0%
Brazil 3,287.4 31591 128.2 4.1% 6,583.1 6,207.6 BY5t5 6.0%
B2C 1,457.0 14155 415 2.9% 2,972.7 28711 101.6 3.5%
B2B 1,830.3 17436 86.7 50% 3,610.4 BBE6I5 2739 82%
Argentina 804.6 924.5 (119.8) -13.0% 1,786.1 19959 (209.8) -10.5%
R$ Millions 2Q26 2Q25! A (R$) A (%) 1H26 1H25! A (R$)
Confirmed Bookings
(Excluding conflict-affected destinations, at constant 4,092.0 39327 159.3 41% 8,369.2 7,844.1 5251 6.7%
currency)
Brazil o o
) ) 3,2874 3,130.3 1571 5.0% 6,583.1 6,0950 4881 8.0%
(Excluding conflict-affected destinations)
S . ) 1,457.0 1,408.9 482 34% 29727 28247 1479 52%
(Excluding conflict-affected destinations)
B2B ° °
(Excluding conflict-affected destinations) Lol Lzl ok ot B L2/ e o
Argentina
(Excluding conflict-affected destinations, at constant 804.6 8024 23 0.3% 1,786.1 1,749.1 37.0 21%

currency)

Confirmed Bookings in 2026 totaled R$4,092.0 million (+0.2% vs. 2Q25; +4.1% on a comparable basis!); year to
date, R$8,369.2 million in 1H26 (+2.0% vs. 1H25), as follows:

Brazil: totaled R$3,287.4 million in 2Q26 (+4.1% vs. 2Q25; +5.0% on a comparable basis'), as fol-
lows: B2B +6.3%’, driven by market share gains at Rextur Advance, which confirm the brand as the
country's largest air consolidator; sales at Visual Turismo and Conectaas also continue to advance
as planned, despite higher prices; B2C +3.4%", supported by the 54th anniversary campaign, which
delivered the highest single-day sales volume of 2026.

Argentina: totaled R$804.6 million in 2026 (-13.0% vs. 2Q25; +0.3% at constant currency?).

@ Performance mainly reflected the depreciation of the Argentine peso over the period, which
slowed the recovery in local incomes. Travel service prices also came under heavy pressure: the
Travel Packages component of national inflation posted the largest price increase in the series, ex-
cluding seasonal effects.

Confirmed Bookings Brazil (R$ Millions) Confirmed Bookings Argentina (R$ Millions)
CAGR +7.0% CAGR +9.3%
31591 3,287.4 924.5
28734 0 % DR
*9.9% 673.1 +37.3% '
2Q24 2Q25 2Q26 2Q24 2Q25 2Q26
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Operating Highlights
Store Network - Brazil & Argentina:

In Brazil, we ended the quarter with 1,443 active stores, preserving the reach of the physical

‘ network and its role in the omnichannel model. In 2Q26 the Company maintained the agenda of
upgrading the portfolio and raising the productivity of the existing base, with 8 openings and
20 closures. The network remains among the 10 largest franchise operations in the country
(ABF ranking), and holds the Seal of Excellence in Franchising 2026.
CVC Lazer and Experimento 2Q26 1H26 2025
Beginning of period 1,455 1,467 1,341
Openings 8 11 160
Closures (20) (35) (34)
End of period 1,443 1,443 1467

@ In Argentina, we ended the quarter with 184 active stores, after 4 openings and 7 closures — a
selective adjustment of the network in response to the currency backdrop, with our footprint
preserved in strategic markets.

Almundo 2Q26 1H26 2025

Beginning of period 187 179 151
Openings 4 13 36
Closures (7) (8) (8)

End of period 184 184 179

In total, CVC Corp ended 2Q26 with 1,627 stores in operation, maintaining its commercial presence across
the markets where it operates.

Store network evolution

cvC M Experimento Almundo
1,565 1,627
1,310 172 e
1,208 3 + 55 *4.0% 55

> +19.5%
| 52 48.4%

1,338 1,388
1,040 1132
2Q23 2Q24 2Q25 2Q26
& AREND oo Qvisial 4 eenectags  OlQ ®  BIBLOS
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Consumed Bookings

R$ Millions

Consumed Bookings

Brazil
B2C
B2B

Argentina

R$ Millions

Consumed Bookings

(Excluding conflict-affected destinations, at constant

currency)

Brazil

(Excluding conflict-affected destinations)

B2C

(Excluding conflict-affected destinations)

B2B

(Excluding conflict-affected destinations)

Argentina

(Excluding conflict-affected destinations, at constant

currency)

2Q26

3,918.4
3,125.5
1279.1
1,846.4
7929

2Q26

3,918.4

3,125.5
1279.1

1,846.4

792.9

2Q25 A (R$)
3,828.8 89.6
29157 209.8
11975 816
17182 128.2
913.0 (120.1)
2Q25! A (R$)
36788 2396
28869 2386
1190.7 88.4
1,696.2 150.2
7919 10

CvC

corp
A%  1H26  1H25 ARS) A
23% 83084 79864 3220  40%
72% 64738 59272 5466  92%
68% 28140 26126 2014  77%
75% 36598 33146 3452  104%
132% 18346 20502 (2246)  -109%
A  1H26  1H25'  A(RS)
6.5% 8,308.4 76473 6611 8.6%
8.3% 6,473.8 58512 622.6 10.6%
7.4% 2,814.0 26018 2122 8.2%
8.9% 3,659.8 3,249.4 4104 12.6%
0.1% 1,834.6 1,796.1 385 2.1%

In Brazil, Consumed Bookings reached R$3,125.5 million in 2Q26 (+7.2% vs. 2Q25), reflecting the

conversion of bookings into departures. In B2C, +6.8%, growth above that of Confirmed Bookings,
explained by the higher volume of ocean cruise sales, whose consumption is recognized at the
time the product is sold. In B2B, +7.5%; growth is naturally higher given the shorter interval
between purchase and departure.

the short interval between purchase and departure in the region.

Consumed Bookings Brazil (R$ Millions)

2,579.0

2Q24

+13.1%

CAGR +10.1%

2,015.7

2Q25

+7.2%

TREND
_—~

3:125.5

2Q26

rextur Oy
advance /=

Consumed Bookings in Argentina totaled R$792.9 million in 2Q26 (-13.2% vs. 2Q25; +0.1% at
constant currency?), in line with the decline in the country's Confirmed Bookings (-13.0%), given

Consumed Bookings Argentina (R$ Millions)

0 Visual

674.8

2Q24

% conectaqs

CAGR +8.4%

913.0

*+35.3%

2Q25

Ola 9]
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Net Revenue and Take Rate
R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)
Net revenue 319.5 3418 (22.4) -6.5% 684.6 704.0 (19.5) -2.8%
Brazil 269.7 2814 (11.7) -4.2% 568.0 562.6 53 0.9%
B2C 150.8 1654 (14.7) -8.9% 3253 3459 (20.6) -5.9%
B2B 119.0 116.0 30 25% 242.7 216.8 25.9 119%
Argentina 49.7 60.4 (10.7) -17.6% 116.6 1414 (24.8) -175%
Take Rate 8.2% 8.9% (0.8 p.p.) 8.2% 8.8% 06 pp)
Brazil 8.6% 9.7% (10 p.p) 8.8% 9.5% (0.7 p.p)
B2C 11.8% 13.8% (20 p.p) 11.6% 13.2% (17 pp)
B2B 6.4% 6.8% (0.3 pp) 6.6% 6.5% Olpp
Argentina 6.3% 6.6% (0.3 pp) 6.4% 6.9% 05 pp)
R$ Millions 2Q26 2Q25! A (R$) A (%) 1H26 1H25! A (R$)
Net revenue
(Excluding conflict-affected destinations, at constant 319.5 3316 (12.1) -3.6% 684.6 6724 122 1.8%
currency)
Brazil o o/
(Excluding conflict-affected destinations) 2697 2795 kel 35% 568.0 5576 103 Lo
B2C _aay _EE9
(Excluding conflict-affected destinations) Lot loss S e Bass Eone (o0 e
B2B o o
(Excluding conflict-affected destinations) L) e el e i/ e e B
Argentina
(Excluding conflict-affected destinations, at constant 49.7 520 2.3) -4.4% 116.6 1148 18 16%
currency)

Net Revenue in 2Q26 reached R$319.5 million (-6.5% vs. 2Q25; -3.6% on a comparable basis?), with a Take
Rate of 8.2% (-0.8 p.p.); in 1H26, R$684.6 million (-2.8% vs. 1H25), with a Take Rate of 8.2% (-0.6 p.p)), as follows:

In Brazil, Net Revenue was R$269.7 million (-4.2% vs. 2Q25), with a Take Rate of 8.6% (-1.0 p.p.): B2C
fell 8.9%, pressured by higher air fares and by the larger share of products whose Take Rate is
below average (Cruises), while B2B grew 2.5% on the same basis, as the higher share of Air
weighed on the segment's Take Rate;

I@ In Argentina, Net Revenue totaled R$49.7 million (-17.6% vs. 2Q25; or -4.4% at constant currency?),
with a Take Rate of 6.3% (-0.3 p.p.), reflecting the composition of the local sales mix.

Net Revenue Brazil (R$ Millions) Net Revenue Argentina (R$ Millions)
Net Revenue - Brazil Take Rate Net Revenue - Argentina Take Rate
9.4% 97% 8.6% 7.6% 6.6% 63%
281.4 269.7 60.4
242.7 514 497
2Q24 2Q25 2Q26 2Q24 2Q25 2Q26
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Operating Expenses

R$ Millions 2Q26
General and Administrative - Brazil (133.4)
General and Administrative - Argentina (45.2)
Selling Expenses - Brazil (71.1)
Selling Expenses - Argentina (9.5)
Other Income/Expenses 0.4

(=) Total Expenses (258.7)
(-) Non-recurring items 241

(=) Recurring Expenses (234.6)

General and Administrative expenses
in Brazil fell 10.1% year on year,
reflecting the first effects of the review
of our Technology contracts and of
other administrative suppliers under
Matrix Expense Management (GMD).
The line also carried severance costs
(Non-recurring); excluding them, the
decline would have been 21% vs.
2Q2s5.

In Argentina, General and

E Administrative expenses totaled
R$45.2 million in 2Q26 (+2.9% vs. 2Q25,
or +15% at constant currency);
excluding restructuring costs (Non-
recurring), growth would have been
2.3%.

Other Income / Expenses fell R$18 million year on
year, reflecting the concentration in 2025 of credits
from contract renegotiations with suppliers (for
further detail, see our 2Q25 earnings release).

Non-recurring items totaled R$24.1 million in
2Q26, of which R$19 million came from severance
costs of the restructuring and R$5 million from
civil and tax contingency expenses.

2Q25
(148.5)
(43.9)
(70.5)
(10.3)
184
(254.8)
513
(249.5)

AREND — jexuts Q) Visiial
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A (R$) A (%) 1H26 1H25 A (R$) A (%)
151 -10.1% (284.4) (293.2) 8.8 -3.0%
13) 2.9% (88.6) (89.5) 0.8 -0.9%
(0.5) 0.8% (147.1) (123.2) (23.8) 19.3%
0.9 -8.5% (18.8) (21.4) 2.6 -12.0%

(18.0) -97.6% (2.5) 10.4 (12.9) -123.8%
(3.9) 15% (541.4) (516.8) (24.6) 4.8%

354 9.8
149 -6.0% (506.0) (507.0) 10 -0.2%
General and Administrative Expenses - Brazil LTM
% of Net Revenue - Brazil LTM
76.1%
611% o
TS 524% 515%  496%  476%  467%
66.4% 5
55.9% 527% 50.7% 49.6% 475%
707.6 653.4
5781 g 579.6 5903 576.6
609.7 568.7 5856
563.9 575.9 570.4 561.6

2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26

General and Administrative Expenses Arg. LTM
% of Net Revenue - Arg. LTM

74.3% 69.8% 71.7% 79.4%

58.2% o 56.5%
49.7% 2 8
9% o 752%
62.6% 739 BB

61.3%

6% b
174.3 476 asoL 174.6 173.8

176.3 175.9 175.1
EZAHY 151.9 165.4

146.6 133.6 148.6

2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
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Selling Expenses
R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)
Selling Expenses (80.5) (80.9) 03 -0.4% (165.9) (144.7) (21.3) 14.7%
as % of Confirmed Bookings -2.0% -2.0% 0.0 pp. -2.0% -1.8% (0.2 pp)
Brazil (71.1) (70.5) (0.5) 0.8% (147.1) (123.2) (23.8) 19.3%
as % of Confirmed Bookings -2.2% -2.2% Olp.p. -2.2% -2.0% (0.2 pp)
Allowance for credit losses - PCLD (7.6) (6.3) 13) 20.2% (8.8) (2.5) 6.2) n/a
Marketing (37.5) (36.8) (0.7) 19% (82.6) (67.2) (15.4) 22.9%
Credit card and bank slip (25.9) (27.4) 14 -5.3% (55.7) (535) (2.2) 41%
Argentina (9.5) (10.3) 09 -85% (18.8) (21.4) 2.6 -12.0%
as % of Confirmed Bookings -1.2% -11% (O1lpp) -1.1% -1.1% 0.0 pp.

Consolidated Selling Expenses totaled R$80.5 million in 2Q26, essentially flat vs. 2Q25 (-0.4%), or 2.0% of
Confirmed Bookings — the same level as 2Q25. Turning to expenses in Brazil:

Allowance for Credit Losses on Receivables (PCLD): +20.2% vs. 2Q25, reflecting the review of the loss
provisioning policy adopted by the Company, which has affected results since July 2025. The portfolio showed
no increase in delinquency levels;

Marketing expenses: +1.9% vs. 2Q25; expenses as a share of Confirmed Bookings held steady year on year, as
the gains from the brand plan review were still only partly captured in the quarter. As the contract reviews take
effect, the Company expects to capture efficiencies in its customer acquisition cost (CAC), consistent with the
customer conversion level of the phygital model;

Credit card and bank slip expenses: -5.3% vs. 2Q25, following the October 2025 renegotiation of our acquiring
terms (lower MDR and lower discounting cost — see the 4Q25 Earnings Release), which cut intermediation
expenses even as the use of Credit Cards increased;

Finally, in Argentina, Selling Expenses fell 8.5% vs. 2Q25 to R$9.5 million, in line with lower transacted volume
and lower use of payment cards in the region.

Selling Expenses - LTM (R$ millions) % of Confirmed Bookings - LTM
19% 1.8% 1.8%
309.8
284.4
268.5
2Q24 2Q25 2Q26

AREND oo QVisiial  #F eonecars Q)@ ©  BIBLOS
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EBITDA

R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)
EBITDA 60.8 870 (26.2) -30.2% 143.2 187.2 (44.0) -23.5%
EBITDA Margin % 19.0% 25.5% 6.4 p.p) 20.9% 26.6% (57 pp.)
(+) Non-recurring items 24.1 53 354 9.8
Adjusted EBITDA 84.9 92.3 (7.4) -8.1% 178.6 197.0 (18.4) -9.3%
Brazil 82.6 789 37 4.7% 158.1 158.0 01 0.1%
Argentina 23 134 (11D -82.8% 20.5 389 (18.4) -47.3%
Adjusted EBITDA Margin % 26.6% 27.0% (0.4 p.p) 26.1% 28.0% (19 p.p)
Brazil 30.6% 28.0% 2.6 p.p. 27.8% 28.1% ©2pp)
Argentina 4.6% 22.2% n/a 17.6% 275% (99 p.p)

.~ In2Q26, Adjusted EBITDA totaled R$84.9 million (-8.1% vs. 2Q25), with a margin of 26.6% (-0.4

il p.p.). The decline reflects two effects: less dilution of fixed expenses against the 6.5% fall in Net
Revenue, and a high comparison base in Other Operating Income in 2Q25. Both were largely offset
by the efficiency agenda, which reduced administrative expenses and corporate costs and kept

the margin essentially stable year on year.

In Brazil, Adj. EBITDA was R$82.6 million in 2Q26 (+4.7% vs. 2Q25). Although dilution of fixed expenses was held
back by the decline in the local Take Rate, the first capture of the efficiency agenda — lower General and
Administrative expenses — helped hold the margin, with further capture expected from 3Q26. In Argentina,
Adj. EBITDA was R$2.3 million in 2Q26 (down R$11.1 million vs. 2Q25), with less cost dilution locally on the back

of the currency dynamics.

B EBITDA - Argentina EBITDA - Brazil Corp EBITDA Margin
27.0%
239% ! 26.6%
92.3
84.9
-8.0%
70.3 +31.3%
789
82.6
68.3
134
I () I 2.2
2Q24 2Q25 2Q26
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Net Financial Result

R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)

Net Financial Result (81.6) (74.8) (6.8) 9.0% (162.3) (127.9) (34.4) 26.9%

Financial Expenses (91.3) (915) 02 -0.2% (188.0) (184.6) (3.4) 18%
Financial charges (23.0) (27.2) 43 -15.7% (54.5) (565.0) 04 -0.8%
Interest on acquisitions (0.1) (3.4) 33 -97.0% (0.2) 6.3) 6.1 -96.8%
Taxes on banking transactions (10.2) (12.0) 1.8 -14.7% (21.7) (22.0) 0.3 -15%
Interest on receivables discounting (49.7) (38.0) 117 30.8% (94.8) (78.2) (16.6) 21.3%
Interest on IFRS 16 contracts 3.7) (15 (2.2) 142.6% (7.7) (32 (4.4) 137.9%
Other expenses 4.7) (9.4) 47 -50.1% (9.1) (19.9) 109 -54.5%

Financial Income 173 17.0 04 21% 275 512 (23.8) -46.4%
Income from financial investments 2.0 36 (1.6) -44.5% 4.7 7.2 (2.5) -34.8%
Interest income 17 41 (2.3) -57.2% 34 9.0 (5.6) -62.4%
Restatement of judicial deposits 2.8 2.8 0.0 0.8% 57 52 05 8.9%
Otherincome 10.8 6.6 42 64.4% 13.6 29.7 (16.D) -54.1%

Foreign exchange result, net (7.6) (0.2) (74) n/a (1.8) BI5) (7.3) -132.5%

Average benchmark rate for the period

(oo 14.8% 121%  26pp.  217%

_2 The Net Financial Result in 2Q26 was an expense of R$81.6 million, versus R$74.8 million in
2Q25 (+R$6.8 million); in 1H26, an expense of R$162.3 million. The main drivers:

Financial charges: -15.7% vs. 2Q25; despite the 2.6 p.p. increase in the CDI between the periods, interest
accrued on the Debentures fell after the prepayment in October 2025;

Interest on acquisitions - R$0.1 million (-97% vs. 2Q25), reflecting the write-off of acquisition Payables in the
second half of 2025 — for further detail, see the 2025 earnings release;

Taxes on banking transactions of R$10.2 million (-14.7%), reflecting the management of cash held in foreign
currency, which optimized the flow of remittances abroad;

Interest on Receivables Discounting - R$49.7 million (+30.8% vs. 2Q25), in line with greater use of the facility
(discounted balance of R$1,358.2 million at June 30 vs. R$1,051.6 million in 2Q25) — for further detail, see the
Cash Flow and Indebtedness sections;

Interest on IFRS 16 contracts - up R$2.2 million vs. 2Q25, on the higher Lease Liability balance tied to the new
cloud data storage contracts;

Other income, up R$4.2 million vs. 2Q25, from the indexation of tax credit balances carried on the balance
sheet.

Foreign exchange result, net: an expense of R$7.6 million, driven by the monetary restatement of balance
sheet balances in Argentina, which generated charges from the devaluation of the Argentine Peso.
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Depreciation and Amortization
R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)
Depreciation and amortization (51.1) (55.8) 48 -8.6% (106.6) (107.7) 11 -1.0%
Software (27.9) (37.6) 97 -25.9% (57.7) (70.7) 131 -18.5%
Acquisition of subsidiaries (3.7) (8.9) 52 -58.3% (7.4) (18.2) 10.8 -590.1%
Other (19.5) (9.3) (10.1) 108.7% (41.5) (18.7) (22.7) 1215%

_~.» Depreciation and Amortization expenses were R$51.1 million in 2Q26 (-8.6% vs. 2Q25). The Other
il line in the table above rose R$10.1 million, related to the amortization of Lease Right-of-Use
assets. That balance sheet position has been increasing, reflecting the greater use of contracts
under IFRS 16, in line with the interest discussion in the corresponding section of this document

(page 12).

Adjusted Net Income (Loss)

R$ Millions 2Q26 2Q25 A (R$) A (%) 1H26 1H25 A (R$) A (%)
EBITDA 60.8 87.0 (26.2) -30.2% 143.2 1872 (44.0) -235%
Depreciation and Amortization (51.1) (55.8) 48 -86% (106.6) (107.7) 11 -1.0%
Net Financial Result (81.6) (74.8) (6.8) 9.0% (162.3) (127.9) (34.4) 26.9%
Income (Loss) before taxes (71.9) (437) (28.2) n/a (125.7) (48.4) (77.2) n/a
Direct Taxes (0.7) (2.8) 21 n/a (19.2) (5.4) (13.8) n/a
Accounting Income (Loss) (72.5) (46.4) (26.1) n/a (144.9) (53.9) (91.0) n/a
(+) Depreciation and Amortization 511 55.8 (4.8) -8.6% 106.6 1077 (11 -1.0%
(-) Additions to non-current assets (29.8) (25.3) (45) 18.0% (76.1) (45.7) (30.4) 66.6%
Adjusted Net Income (Loss) (51.3) (15.9) (35.4) n/a (114.4) 81 (122.4) n/a

The Company posted an Adjusted Net Loss of R$51.3 million in 2Q26. The R$35.4 million change is explained
by: (i) non-recurring items within restructuring costs; (i) higher net financial expenses, on greater use of
receivables prepayment; and (iii) a higher level of investment, focused on digital initiatives.

The recovery in this metric rests on the expense reductions implemented in May 2026, with full capture from
3Q26. Leisure travel seasonality is also favorable in the second half.

TREND
_—~
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Managerial Cash Flow

The Company has historically used credit card receivables discounting to balance its capital needs; to present
the cash flow more clearly, the effects of discounting are reclassified among the cash line items, as reconciled
in Appendix 4. The discounted balance ended the period at R$1,358.2 million at June 30, 2026.

R$ Millions 2Q26 2Q25 A (R$) 1H26 1H25 A (R$)
Loss before taxes (71.9) (437) (28.2) (125.7) (48.4) (77.2)
Non-cash items 122.7 149.6 (27.0) 2629 3037 (40.8)
Working Capital Requirements 9.4 251 (15.7) (198.7) (177.5) (21.2)
Operating cash flow 60.2 131.0 (70.9) (61.4) 778 (139.2)
Investments (29.8) (25.3) (4.5) (76.1) (45.7) (30.4)
Free Cash Flow (FCFF) 30.3 1057 (75.4) (137.5) 321 (169.6)
Zg‘;cr‘éi”g and foreign exchange (21.9) (165.5) 1437 26.6 (181.2) 2078
Cash flow to equity (FCFE) 8.4 (59.8) 68.2 (111.0) (149.2) 382
Opening cash and equivalents 167.3 3109 (143.6) 286.7 400.2 (113.5)
Closing cash and equivalents 175.8 2511 (75.3) 175.8 2511 (75.3)

Free Cash Flow (FCFF) was positive at R$30.3 million and Cash Flow to Equity (FCFE) was positive at R$8.4
million, an improvement of R$68.2 million, as follows:

Loss before taxes — a R$28.2 million deterioration, reflecting the non-recurring items above;

Non-cash items - a R$27.0 million deterioration, on the lower amount of interest, monetary restatement and
legal provisions accrued in 2026;

Working Capital Requirements (NCG) - a R$15.7 million deterioration vs. 2Q25, driven by severance payments
related to the restructuring (Payroll and social charges, up R$14.7 million). Excluding that effect, NCG would
have been practically flat, even with the growth in Bookings volumes;

Investments - up R$4.5 million vs. 2Q25, focused on digital growth initiatives: the new CVC Lazer website and
app. and progress in the use of Al in the corporate segments. Sequentially, the line fell R$16.5 million (-36%)
from 1Q26, a quarter that concentrated the capitalization of major projects.

Financing and foreign exchange effects - a R$143.7 million improvement vs. 2Q25, mainly on the higher
volume of discounted receivables in 2026.

Working Capital (in days)

Trade receivables Advances to suppliers B Trade payables
B Advance payments on contracts to be fulfilled e Nt
13.3 12.3 10.2 8.1
143 14.9 136 154
496 49.0 494 474

1Q25 2Q25 1Q26 2Q26

Y

0.
<
(2}

¥
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Total Indebtedness
R$ Millions 2Q26 2Q25 A (R$) 1Q26
Short Term (168.3) (112.9) (65.4) (106.3) (62.0)
Long Term (232.3) (537.9) 3056 (312.6) 80.3
Gross Debt (400.5) (650.8) 250.3 (418.9) 184
Cash, cash equivalents and Other? 185.6 254.6 (69.0) 1772 84
Net Debt (215.0) (396.2) 1813 (241.8) 26.8
LTM Adjj. EBITDA 440.2 429.8 104 4476 (7.4)
Leverage (x LTM EBITDA) (0.5x) (0.9x) 0.4x (0.5x) 0.1x
Receivables discounting (1,358.2) (1,051.6) (306.6) (1,282.6) (75.6)
Net Debt + discounted receivables (1,573.1) (1,447.8) (125.3) (1.524.3) (48.8)
Discountable receivables 236.8 466.6 (229.8) 3107 (73.9)
Net Debt + net receivables balances (1,336.3) (981.2) (355.1) (1,213.6) (122.7)

At June 30, 2026, Net Debt was R$215.0 million, down R$26.8 million vs. 1Q26, reflecting free cash flow
generation (FCFF) in the quarter; Leverage held at 0.5x LTM Adj. EBITDA, unchanged from 1Q26.

Against 2Q25, Gross Debt fell R$250.3 million, on: (i) the R$150 million prepayment of principal on the
Debentures and (i) the R$99.8 million write-off of Payables on the Acquisition of Subsidiaries, both in 2025. The
discounted receivables balance totaled R$1,358.2 million at June 30, 2026, up R$75.6 million sequentially, to
reinforce cash in the quarter.

Net Debt and Leverage

Net Debt Leverage (x Adj. EBITDA)
21X
2.1x
0.9x
0.6x 05x
4141 0.9x 0.2x
05x 0.5x
396.2
3567
322.0
2418
240.8
198.6 215.0
101.8
4Q22 4Q23 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
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Appendix 1: Balance Sheet
R$ Millions 2Q26 4Q25 R$ Millions 2Q26 4Q25
Current 2,014.0 21777 Current 2,9433 2,807.3
Cash and cash equivalents 175.8 286.7 Loans and financing - -
Financial investments 15.1 157 Debentures 165.9 86.0
Derivative financial instruments 16 29 Derivative Financial instruments 31 42
Trade receivables 842.9 1004.7 Trade payables 709.6 736.9
Advances to suppliers 716.1 6725 ﬁfl'%’ﬁgge payments on contracts to be 18245 17367
Prepaid expenses 775 585 Payroll and social charges 617 873
Recoverable taxes 94.8 429 Current income tax and social contribution 75 189
Other receivables 90.3 937 Taxes and contributions payable 243 26.8
Payables - Acquisition of subsidiary and 24 14
investee
Dividends and JSCP payable - 0.0
Lease liability 60.7 364
Other payables 83.6 726
Non-current 1,668.8 15612 Non-current 416.7 452.8
Trade receivables - - Loans and financing - -
Invested receivables - - Debentures 232.3 309.3
Prepaid expenses 715 277 Eg;f;ﬁiggome taxand social - -
Recoverable taxes 284 258 g;;;nl;litax and social contribution 19 20
Deferred taxes 5201 5268 52%:?:;’&?&;@% andadmin.claims and 746 801
Judicial Deposit 162.4 1540 ﬁ}avfskt’é‘f - Acquisition of subsidiary and 0.0 15
Other receivables 17.8 8.7 Lease Liabilities 819 314
VeSS . _ Advance payments on contracts to be 5.5 32
fulfilled
Property, plant and equipment 18.7 214 Other payables 20.6 252
Intangible assets 729.2 7319
Right-of-Use Assets 120.7 64.8 Shareholders' equity 3229 4788
Share capital 1,755.3 1,755.3
Capital reserves 1,238.0 12434
Goodwill on Capital Transaction (183.8) (183.8)
Earnings reserves - 00
Other Comprehensive Income 57.2 62.8
Treasury Shares (9.8) (9.8)
Accumulated losses (2,5633.9) (2,389.0)
Non-controlling interests - 0.0
Total assets 3,682.9 37389 Total liabilities and shareholders’ equity 3,682.9 3,7389
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Appendix 2: Reconciliation - Financial Statements

In 2Q26, CVC Corp recognized in revenue the impact of foreign exchange movements on products backed by
foreign currency. The Company hedges that exposure with a derivative financial instrument (Non Deliverable
Forward) whose mark-to-market effects may be recognized in a period other than the one presented. The FS
column already reflects the interim financial statements at June 30, 2026. \We recommend reading the notes to
the financial statements for further detail.

R$ Millions 2Q26 FS Reclassification 2Q26 Release
Net sales revenue 3327 6.2) 3265
Cost of services rendered (71 0.0 (7.1)
Gross Profit (Net Revenue) 3256 6.2) 3195
Operating income (expenses) (258.7) (254.8) (258.7)
Selling expenses (80.5) = (80.5)
General and administrative expenses (178.6) - (178.6)
Other operating income (expenses) 04 - 04
EBITDA 66.9 6.2) 60.8
(+) Non-recurring items 241 - 241
Adjusted EBITDA 911 6.2) 84.9
Depreciation and Amortization (511 - (511
Net financial result (87.8) 6.2 (81.6)
Income (Loss) before income tax and social contribution (71.9) 0.0 (71.9)
Income tax and social contribution 07 - (0.7)
Accounting Net Income (Loss) (72.5) 0.0 (72.5)
(+) Depreciation and Amortization 511 - 511
(-) Additions to intangible and fixed assets (Cash) (29.8) = (29.8)
Adjusted Net Income (Loss) (51.3) 0.0 (51.3)

In 2Q26, business with multi-brand travel agencies — previously recorded in B2C — moved to B2B reporting.
The decision reflects the operational affinity between those sales and the servicing of agencies, and it
strengthens Visual Turismo. The 2025 comparatives were restated on the same basis, with no change to
consolidated totals; the restated series is available in the historical data spreadsheet on the Company's
Investor Relations website.
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Appendix 3: Income Statement

R$ Millions

18

Gross Profit (Net Revenue)
Operating income (expenses)
Selling expenses

General and administrative expenses
Other operating income (expenses)
Accounting EBITDA

(+) Non-recurring items

Adjusted EBITDA

Depreciation and Amortization

Net financial result

Income (Loss) before income tax and social
contribution

Income tax and social contribution
Accounting Net Income (Loss)
(+) Depreciation and Amortization

(-) Additions to intangible and fixed assets
(Cash)

Adjusted Net Income (Loss)

¥ TREND

2Q26
319.5
(258.7)
(80.5)
(178.6)
0.4
60.8
241
84.9
(51.1)
(81.6)

(71.9)

(0.7)
(72.5)
511

(29.8)
(51.3)

rextur Oy
o)

advance />

2Q25
3418
(254.8)
(80.9)
(192.4)
184
870
53
923
(55.8)
(74.8)

(43.7)

(2.8)
(46.4)
55.8

(25.3)
(159

o Visual

A (R$)
(22.4)
(3.9)
0.3
13.8
(18.0)
(26.2)
18.8
(74)
48
6.8)

(28.2)

21
(26.1)
(4.8)

HLe conectaqs

A (%)
-6.5%
15%
-0.4%
-7.2%
-97.6%
-30.2%
n/a
-8.1%
-8.6%
9.0%
n/a

n/a
n/a
-8.6%

18.0%

n/a

Ola

1H26
684.6
(541.4)
(165.9)
(373.0)
(2.5)
143.2
354
178.6
(106.6)
(162.3)

(125.7)

(19.2)
(144.9)
106.6

(76.1)
(114.4)

®

1H25
704.0
(516.8)
(144.7)
(382.6)
104
187.2
98
1970
(1077)
(127.9)

(48.4)

(5.4)
(53.9)
107.7

(457)

81

BIBLOS

CvC

A (R$)
(19.5)
(24.6)
(21.3)
96
12.9)
(44.0)
256
(18.4)
11
(34.4)

(77.2)

(13.8)
(91.0)
(1D

(30.4)

(122.4)

corp

A (%)
-2.8%
4.8%
14.7%
-25%
-123.8%
-235%
n/a
-9.3%
-1.0%
26.9%

n/a

n/a
168.7%
-1.0%

66.6%

n/a
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Appendix 4: Cash Flow - Indirect Method (DFP Reconciliation)

R$ M

Loss before income tax and social contribution
Depreciation and amortization
Impairment loss on receivables

Interest, monetary and foreign exchange
changes

Equity in earnings of investees

Provision (reversal) for legal and administrative
claims

Write-off of fixed assets, intangibles and lease
contracts

Other provisions

Adjustments to reconcile net income for the year to
cash from operating activities

Trade receivables
Effects of receivables discounting (including
interest)
Advances to suppliers
Marketable securities
Trade payables
Advance payments on contracts to be fulfilled
Change in taxes recoverable/payable
Settlement of financial instruments
Payroll and social charges
Income tax and social contribution paid
Legal and administrative claims
Change in other assets
Change in other liabilities
Decrease (increase) in assets and liabilities
Net cash from operating activities
Property, plant and equipment
Intangible assets
Net cash used in investing activities
Free cash flow

Proceeds from loans / debentures /
derivatives

Repayment of loans / debentures /
derivatives

Capital increase from share exercise
Payment for acquisition of treasury shares
Dividends paid

Interest paid

Effects of receivables discounting (including
interest)

Acquisition of subsidiaries

Lease payments
Net cash (used in) from financing activities
Foreign exchange effect on cash and cash equivalents
Increase (decrease) in net cash and cash equivalents

Cash and cash equivalents at the beginning of the
year

Cash and cash equivalents at the end of the year

e %
9 Q\LC expersmento TREND

£

(71.9)
511
75

67.7

0.5

15}
(5.2)
122.7
97.5

(88.6)

(36.9)
141.9
(41.8)
0.0
(28.5)
(7.5)
(7.1)
(0.9)
71
353
86.0
(1.0)
(28.8)
(29.8)
56.2

0.0

(41.2)

(0.8)
(5.1)
(47.1)
(0.7)
8.4

167.3
175.8

rextur O\
advance /7

5568
63

75.6

84

0.1
83
149.6
(162.3)

(621)

(64.8)
199.9
(9.4)
18)
137
0.2)
(9.6)
308
59
77.3)
286
15
(238)
(253)
34

0 Visual

Reclassification

2Q26 2Q25

(25.9) 1024
(25.9) 1024
(25.9) 1024
(25.9) 1024
259 (102.4)
259 (102.4)

HLe eonectaqs Ola @
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Earnings Release

2Q26

(71.9)
511
75

67.7

0.5

150}
(5.2)
122.7
97.5
(25.9)
(88.6)

(36.9)
1419
(41.8)
0.0
(28.5)
(7.5)
(7.1)
(0.9)
7/)
9.4
60.2
(1.0)
(28.8)
(29.8)
303

0.0

(41.2)
25.9

(0.8)
(5.1)
(21.2)
(0.7)
8.4

167.3
175.8

BIBLOS

2Q25

(437)
55.8
6.3

756

84

01
83
149.6
(162.3)
1024
(621

(64.8)
199.9
(9.4)
(18)
(137)
0.2
(9.6)
30.8
59
251
1310
(15)
(23.8)
(25.3)
1057

(2.0)

(49.6)
(102.4)

0.2
6.4)
(160.6)
(4.9)
(59.8)

3109
2511
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Appendix 5: Cash Flow - Indirect Method

R$ Millions

Loss before income tax and social contribution
Depreciation and amortization
Impairment loss on receivables

Interest, monetary and foreign exchange
changes

Equity in earnings of investees

Provision (reversal) for legal and administrative
claims

Changes in the fair value of the call option
Impairment write-off

Write-off of fixed assets, intangibles and lease
contracts
Other provisions

Adjustments to reconcile net income for the year to
cash from operating activities

Trade receivables

Effects of receivables discounting (including
interest)

Advances to suppliers
Marketable securities
Trade payables
Advance payments on contracts to be fulfilled
Change in taxes recoverable/payable
Settlement of financial instruments
Payroll and social charges
Income tax and social contribution paid
Legal and administrative claims
Change in other assets
Change in other liabilities
Decrease (increase) in assets and liabilities
Net cash from operating activities
Property, plant and equipment
Intangible assets
Net cash used in investing activities
Free cash flow

Proceeds from loans / debentures /
derivatives

Repayment of loans / debentures /
derivatives

Capital increase from share exercise
Payment for acquisition of treasury shares
Dividends paid

Interest paid

Effects of receivables discounting (including
interest)

Acquisition of subsidiaries

Lease payments
Net cash (used in) from financing activities
Foreign exchange effect on cash and cash equivalents
Increase (decrease) in net cash and cash equivalents

Cash and cash equivalents at the beginning of the
year

Cash and cash equivalents at the end of the year

7 e
20 Ve i IREND

£

2Q26 2Q25
(71.9) (43.7)
511 558
75 6.3
67.7 756
0.5 84
151} 0.1
(5.2) 818
1227 149.6
975 (162.3)
(25.9) 1024
(88.6) (52.1)
(36.9) (64.8)
141.9 199.9
(41.8) (9.4)
0.0 (1.8)
(28.5) (13.7)
(7.5) 0.2)
(7.1) (9.6)
(0.9) 30.8
71 59
9.4 251
60.2 131.0
(1.0) (15)
(28.8) (23.8)
(29.8) (25.3)
30.3 1057
0.0 (2.0)
(41.2) (49.6)
25.9 (102.4)
(0.8) 0.2)
(5.1) 6.4)
(21.2) (160.6)
(0.7) (4.9)
8.4 (59.8)
167.3 3109
175.8 2511
advance = 0 Visual

A (R$)

(282)
(4.8)
12

(7.9)

(8.0)

10
(8.5)
(27.0)
2599
(128.3)
(36.5)

279
(568.0)
(325)

18
(14.7)
(72)
24
(317)
12
(15.7)
(70.9)
05
(56.0)

(4.5)
(75.4)

20

84
1283

1.3
1394
42
68.2

(143.6)

(75.3)

#: eonectaqs

1H26
(125.7)
106.6
8.3

140.2

119

13
(5.4)
262.9
54,5
(96.9)
(48.2)

(60.8)
100.0
(70.6)

(25.2)
(8.2)
(16.3)
(30.9)
3.9
(198.7)
(61.4)
(1.7)
(74.4)

(76.1)
(137.5)

(45.1)
96.9

(0.8)
(19.4)
315
(5.0)
(111.0)

286.7

175.8

Ola 9]

1H25

(48.4)

107.7
26

1739

129

01
65
3037
(231.9)
90.6
(99.4)

(69.6)
1192
(296)
(5.0)
@D
@y
(16.6)
670
19
1775)
778
(16)
44.1)
457)
321

(3.4)

(61.3)
(90.6)

0.2)
(16.1)
(161.6)
197
(149.2)

400.2

2511
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(772)
(%))
58

(337)

(1.0)

11
(11.9)
(40.8)
286.4
(187.4)
511

8.8
(19.2)
(41.0)

(22.1)
71
02

(98.0)
20

(21.2)

(139.2)
0D

(30.3)

(30.4)
(169.6)

61
1874

(0.6)
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1931
147
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Appendix 6: Payment method mix - CVC Lazer

Payment method mix

Cash . Credit Card . Financing - Third parties Financing - CVC

8.4%

B 7.3% 9.6% 7.5%
157% 15.3% 15.3% e

5.4% 52%
35%

1.4% 0.9%

sB0% 60.7%
25.5% 261% 271% 26.0% 25.9% 26.6%
19.4% 20.5% 20.5%
2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
Appendix 7: Store network evolution
1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
Brazil 1,358 1,393 1,416 1,467 1,455 1,443
cvc 1,303 1,338 1,361 1412 1,400 1,388
Own stores 4 4 4 4 4 4
Franchises 1,299 1334 1,357 1,408 1,396 1,384
Experimento 55 55 55 55 55 55
Own stores 2 2 2 2 2 2
Franchises 58 58 58 58 58 53
Argentina 165 172 181 179 187 184
Almundo 165 172 181 179 187 184
Own stores 1 1 1 1 1 1
Franchises 164 171 180 178 186 183
CVC Corp total 1523 1,565 1,597 1,646 1,642 1,627
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